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THE
COMPANY

Editora Qual works in the
Free Publication segment for
over 18 years. The company has
distributed more than 32 millions
magazines in S&o Paulo
City and metropolitan area, also
began to be distributed nationally,
through sales in newsstands,
throughout the country.

In this way, it began to have the
largest print and digital circulation and
distribution in Brazil.
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- It’s a quality graphic magazine
with exclusive editorial content.

- Our goal is to inspire readers to
visit traditional touristic destinations
in the world, such as New York,
Rome, Rio de Janeiro, Buenos Aires
and many others but also to
experience new destinations
that are not present in the editorial
of traditional travel magazines.
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INFORMATION
ABOUT THE
MAGAZINE

Circulation: 25.000 magazines

Scope: 100.000 readers per edition
(four readers per issue)

Circulation: Nationwide
Distribution free:
15.000 free publication in Sdo Paulo

city and metropolitan region

Distribution on Newsstand (pay):
10.000

Periodicity: monthly
Dimensions: 20,2 cm x 26,6 cm
Bleed: 0,5cm

Color: CMYK

Cover: couché 150 g

Pages: lwc 60 g

Magazine spine: square




READER’S
PROFILE

. ©Qual
Viagem
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Gender:

Our readers
love to travel and
live new experiences.
They are typically opinion
leaders and have high
purchasing power. \

71%

Women \

21% 18 1o 24 years

49% 2510 34 years

17% 35 to 44 years

13% QOver 45 years
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Distribution

15,000 magazines
distributed in 80 shops In
Sao Paulo City and
the metropolitan area.
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Coffe shops 2 {‘h L ‘*”"\

- Vip Lounges M ,

East zone ’,.-,,» 7 1 EgE

Restaurants

North Zone

. -~
Downtown < - Candy stores

Metropolitan

region

LATAM TRAVEL
IBIRAPUERA MALL

EXECUTIVE CLASS OF
ROYAL AIR MAROC




Distribution
NEWSSTANDS

10,000 magazines

sold on newsstand throughout Brazil
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Chip de Viagem

700 THOUSAND PAGEVIEWS / MONTH
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ON INTERNET
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In Qual Viagem website the
reader finds destinations,
hotels, tips and other
services. In addition,
you can check the digital
editions and download free.
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. Qual | \, APP FOR TABLETS
Viagem AND

SMARTPHONES

el \/iSfcm - Access the digital editions.
MORE THAN 10,000 B ounos - Purchase of airline tickets
DOWNLOADS P ) and attractions.
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Vi Q&]WW DIGITAL NEWSSTANDS

- QuAL VIAGEM IS ALSO AVAILABLE IN MULTIPLE
DIGITAL PLATFORMS REACHING THOUSANDS

OF READERS AROUND THE WORLD.

#  Available

. App Store
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FRACEBOOK I INSTRAEIREAM | TWITTER | YOUTUBE
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| §] 0wt visgem [5 Paginainicial  Emcontrar amigos | 3 8 % ‘ 6 2 %
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Ambionte decorads com as cores do Matal, shows para alograr toda a

familia ¢ almogo especial no dia 26 de dezembro fazem parte da

agenda.

Facebook:
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Complexe gastrondmico tem decoradio @ programagse f I I W r
especial de Natal em S3o Rogue | Qual Viagem
LT Duial Viagem
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Com quatro opgies de visitagdo para imerger no mundo dos vinhos, o P r o f I I e
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BRANDED
CONTENT

- Communic your brand in an
innovative and effective way,

associating an information content
that will be better perceived
by the reader. =

- Our journalists will be responsible
for the content development =
for the printed magazine K
and ours social medias.
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